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KEYWORDS: 
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ABSTRACT:
This paper aims to analyse the impacts of tourism perceived by the residents of Andalucía, Málaga and Gran Canaria, 
comparing both the similarities and the differences. The results will guide different stakeholders to prevent potential 
conflicts between tourists and residents recommending different policy actions.

The methodology is based on surveys carried out in different periods. In Andalucía, the survey was based on face-
to-face interviews administered to 1.781 inhabitants in 8 provinces, in 2008 (IESA - CSIC). In Gran Canaria, the survey 
was administered by telephone to 504 inhabitants, in 2012 (INNOVA - FULP/ ITYT-TIDES-ULPGC). The comparison 
and analysis will be only based on the opinions of the residents in Málaga for being more similar to the case of Gran 
Canaria, a destination with the Costa del Sol - a “sun and beach” tourist product.  Gran Canaria showed in general 
more homogeneous opinions, and the residents’ answer styles are based on not-lazy attitudes as less don’t know / 
don´t answer are obtained. A general trend is also observed in both destinations, in particular regarding the more 
favourable opinions of those residents who work directly in the tourist sector or have some relatives working on it. 
Regarding the differences, it can also be highlighted that the marked seasonality that occurs in Málaga is not present 
in Gran Canaria, and the presence of national tourists is more relevant in Málaga.

From the theoretical point of view, this paper is based on the “Social Exchange Theory”. Social behaviour is based on 
an exchange in which people expect to receive rewards from that relationship and is maintained if those rewards and 
expectations are confirmed. The reciprocity of the benefits expected in the tourist exchange is an essential factor for 
the continuity of this relationship of mutual interdependence. 

The survey in Andalucía was based on face-to-face interviews at the beginning of the crisis. In Gran Canaria, the 
survey was administered by telephone and during the crisis. Some differences on the comparison can also be due to 
the discontinuity of the territory present in archipelagic regions. The results can be used by policy makers to avoid 
conflicts in which costs and benefits should be analysed in order to find a relationship between “tourists and residents” 
of mutual conformity. Thus, local marketing campaigns could improve the social perception of the tourism and this 
would also benefit the experience of tourists.
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ABSTRACT:
In this paper we analyse demand for ecotourism products in Ecuador. In particular, we focus on: i) the characterization 
of the visitor’s profile, ii) the analysis of factors that determine demand; and iii) the obtaining of the willingness to 
pay for different ecotourism products.To obtain information about visitor’s preferences we create a discrete choice 
experiment consisting in twelve choice scenarios defined by two hypothetical ecotourism alternatives each, that 
were defined in terms the following attributes: price, hiking, participation in rituals, tasting local cuisine, visit to a 
crafts center and experience the community life. Attributes and levels were defined after the identification of the 
main attractions in the area.

The demand analysis is based on the estimation of different Multinomial Logit models considering linear and 
non-linear effects in the explanatory attributes. In spite of considering an experimental design with potential 
for measuring non-linear effects in all qualitative attributes, in our case these effects only resulted significant for 
activities related to hiking and tasting of gastronomy. Also these attributes were those that exhibited the greater 
impact on tourists’ utility. In addition, we obtained willingness to pay figures for the attributes considered in our 
analysis that resulted consistent with market prices of similar products offered in the area.

Although discrete choice methods have been applied in many different fields few are known in the field of 
ecotourism. In fact, this case study represents a precedent in Ecuador which encourage us to continue using these 
methodologies. In terms of value, ecotourism activities are a strategic products designed to be sold in high income 
segments which represents an interesting opportunity to create alternatives to the mass tourism of cost areas

This research provides preliminary results that open the door for future investigation, including the analysis of 
unobserved heterogeneity and the estimation of hybrid choice models incorporating information on individual’s 
attitudes regarding environment conservation. Results of our analysis provide useful information for local 
authorities responsible of tourism departments to promote the development ecotourism products in the area.

TOURISM SOCIAL PERCEPTION IN ANDALUCÍA, MÁLAGA AND GRAN CANARIA WILLINGNESS TO PAY FOR ECOTOURISM PRODUCTS. A CASE STUDY IN THE SOUTH 
EASTERN REGION OF ECUADOR
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