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The “Spring Symposium on Challenges in Sustainable Tourism
Development”, as part of the | INTERNATIONAL CONGRESS OF
TIDES, was conceived in order to provide an international forum for
academics, researchers, professionals and students to discuss some
aspects related to sustainability, competitiveness and economic
prospects in tourism and transport.

Communications were framed within the following issues: a) Tourism
and Sustainable Economic Development; b) Consumer behavior in
Tourism; c¢) Economic Perspectives on Tourism and Transport; and d)
Tourism and Marketing.

This CONFERENCE PROCEEDINGS, has been the result of two days of
knowledge and experiences exchange, related to Sustainable Tourism
Development.

ISBN:

978-84-608-9902-0

Tides Institute

Campus Universitario de Tafira,

MODULO E (Edificio de Ciencias Econémicas y Empresariales)
Universidad de Las Palmas de Gran Canaria

+ 34 928 454 960

www.tides.es

tides@ulpgc.es

Design:

Tides Graphic Design Department

Technical Support Team:
Antonio Gonzalez Hernandez, Yen E. Lam Gonzalez and Chaitanya Suarez Rojas

Print:

Silvagraficas S.L.

INSTITUTIONAL COMMITTEE

Mrs. Inés Jiménez Martin lllustrious Chair of the Gran Canaria Tourist
Board

Mr. Marco Aurelio Pérez Sanchez lllustrious Mayor of the Town Council
of La Villa de San Bartolomé de Tirajana

Mr. Dr. Rafael Robaina Romero Vice-Chancellor of Degrees and
Doctorate Studies of the University of Las Palmas de Gran Canaria

Mr. Dr. Carmelo Leén Gonzalez Director of the University Institute of
Tourism and Sustainable Economic Development Tides of the ULPGC

ORGANIZING COMMITTEE

(University of Las Palmas de Gran Canaria)
Dr. Carmelo Le6n Gonzalez

Dr. Teresa Aguiar Quintana

Dr. Jorge Arana Padilla

Dr. Javier de Leén Ledesma

Dr. Diego Medina Muioz

Dr. Daniel Celis Sosa

SCIENTIFIC COMMITTEE
(University of Las Palmas de Gran Canaria)
Dr. Teresa Aguiar Quintana

Dr. Concepcion Roman Garcia

Dr. Juan Carlos Martin Hernandez
Dr. Victor Padrén Robaina

Dr. Rosa Batista Canino

Dr. Gonzalo Diaz Meneses

Dr. Diego Medina Muioz

Dr. Santiago Melian Gonzalez

Dr. Pino Medina Brito

Dr. Silvia Sosa Cabrera

Dr. Juan Luis Eugenio-Martin

Dr. Tomas Espino Rodriguez




COLLECTION OF ABSTRACS

| DELIMITING BOUNDARIES FOR SMART DESTINATION MANAGEMENT

2 ALTERED SPACE. ALTERNATIVE TO MASS TOURISM

3 CO-EVOLUTION FOR SUSTAINABLE TOURISM IN AFRICA: THE INTERACTIONS
BETWEEN LOCAL AUTHORITIES AND THE INTERNATIONAL HOTEL CHAIN

DETERMINING THE SUSTAINABILITY FACTORS AND PERFORMANCE OF A
4 TOURISM DESTINATION FROM THE STAKEHOLDERS PERSPECTIVE

5 THE IMPACT OF TOURISM AND RECREATION ON REGIONAL DEVELOPMENT

6 WHY AND HOW IS THERE A DIGITAL DIFFERENCE BETWEEN TOURIST'S HOME
AND TOURIST DESTINATION?

7 TOURISM SOCIAL PERCEPTION IN ANDALUCIA, MALAGA AND GRAN CANARIA

8 WILLINGNESS TO PAY FOR ECOTOURISM PRODUCTS. A CASE STUDY IN THE
SOUTH EASTERN REGION OF ECUADOR

9 THE IMPACT OF TRANSPORT SERVICES ON THE FORMATION OF TOURIST
PRODUCTS




Abstract 7
TOURISM SOCIAL PERCEPTION IN ANDALUCIA, MALAGA AND GRAN CANARIA
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ABSTRACT:

This paper aims to analyse the impacts of tourism perceived by the residents of Andalucia, Mélaga and Gran Canaria,
comparing both the similarities and the differences. The results will guide different stakeholders to prevent potential
conflicts between tourists and residents recommending different policy actions.

The methodology is based on surveys carried out in different periods. In Andalucia, the survey was based on face-
to-face interviews administered to 1.781 inhabitants in 8 provinces, in 2008 (IESA - CSIC). In Gran Canaria, the survey
was administered by telephone to 504 inhabitants, in 2012 (INNOVA - FULP/ ITYT-TIDES-ULPGC). The comparison
and analysis will be only based on the opinions of the residents in Malaga for being more similar to the case of Gran
Canaria, a destination with the Costa del Sol - a “sun and beach” tourist product. Gran Canaria showed in general
more homogeneous opinions, and the residents’ answer styles are based on not-lazy attitudes as less don’t know /
don’t answer are obtained. A general trend is also observed in both destinations, in particular regarding the more
favourable opinions of those residents who work directly in the tourist sector or have some relatives working on it.
Regarding the differences, it can also be highlighted that the marked seasonality that occurs in Malaga is not present
in Gran Canaria, and the presence of national tourists is more relevant in Mélaga.

From the theoretical point of view, this paper is based on the “Social Exchange Theory”. Social behaviour is based on
an exchange in which people expect to receive rewards from that relationship and is maintained if those rewards and
expectations are confirmed. The reciprocity of the benefits expected in the tourist exchange is an essential factor for
the continuity of this relationship of mutual interdependence.

The survey in Andalucia was based on face-to-face interviews at the beginning of the crisis. In Gran Canaria, the
survey was administered by telephone and during the crisis. Some differences on the comparison can also be due to
the discontinuity of the territory present in archipelagic regions. The results can be used by policy makers to avoid
conflicts in which costs and benefits should be analysed in order to find a relationship between “tourists and residents”
of mutual conformity. Thus, local marketing campaigns could improve the social perception of the tourism and this

would also benefit the experience of tourists.




ORGANIZE

INSTITUTO UNIVERSITARIO DE TURISMO
Y DESARROLLO ECONOMICO SOSTENIBLE

SPONSOR

x|

R o
5 d
) GranCanaria

Patronato de Turismo

LOPESAN HOTEL GROUP

Cabildo de
Gran Canaria

ExpoMeloneras

MELOMERAS - GRAN CANARIA - ESPARA

www.tides.es / tides@ulpgc.es / +34 928454960




	2016 CL Tourism social.._Parte1
	2016 CL Tourism social.._Parte2
	2016 CL Tourism social.._Parte3

