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Aybars Tuncdogan is a lecturer (Assistant Professor) in Marketing at King's Business 
School, King's College London. He is a Fellow of the Higher Educacion Academy, a 
committee member of the British Academy of Management's marketing group and an 
editorial review board member of Industrial Marketing Management. 

Dr Adam Lindgreen is Professor of Marketing at Copenhagen Business School 

where he heads che Department of Marketing. He also is Extra Ordinary Professor 
with University of Pretoria's Gordon Institute of Business Science. Dr Lindgreen 
received his PhD from Cranfield University. He has published in the California Man­

agement Review, Joumal of Business Ethics, Journal ef Product and Innovation Management, 
Journal ef the Academy of Marketing Science, and Journal of World Business, among others. 

Henk Volberda is Professor of Strategic Management & Business Policy and Director 
of Knowledge Transfer at Rotterdam School of Management, Erasmus University. 
Moreover, he is Scientific Director of the Erasmus Centre for Business Innovacion. 

Frans van den Bosch is Emeritus Professor of management interfaces between 
organizations and environment at che Department of Strategic Management & Entre­
preneurship, Rotterdam School of Management, Erasmus University. 



chnology 

rrg 

edge.com/ 
gy/book-

Strategic Renewal 
Core Concepts, Antecedents, 
and Micro Foundations 

Edited by Aybars Tuncdogan, 
Adam Lindgreen, Henk V olberda, 
and Frans van den Bosch 

fl Routledge 
� � Taylor & Francis Group 

_O DON AND NEW YORK 



Firsc published 2019 
by Routledge 
2 Park Square, Milton Park, Abingdon, Oxon OX14 4RN 

and by Roucledge 
52 Vanderbilc Avenue, New York, NY 10017 

Ro11tledge is an imprint of the Taylor & Francis Group, an informa business 

© 2019 seleccion and editorial maccer, Aybars Tuncdogan, Adam Lindgreen, 
Henk Volberda, and Frans van den Bosch; individual chapcers, che concribucors 

The righc of Aybars Tuncdogan, Adam Lindgreen, Henk Volberda, and 
Frans van den Bosch to be idencified as che auchors of che editorial 
material, and of che auchors for cheir individual chapcers, has been asserced 
in accordance wich seccions 77 and 78 of che Copyright, Designs and 
Parencs Acc 1988. 

All righcs reserved. No pare of chis book may be reprinced or reproduced 
or ucilized in any form or by any eleccronic, mechanical, or ocher means, 
now known or hereafcer invenced, including photocopying and recording, 
or in any information scorage or recrieval syscem, wichouc perrnission in 
wricing from che publishers. 

Trademark notice: Produce or corporace names may be crademarks or 
regiscered crademarks, and are used only for idencificacion and explanacion 
wichouc incenc to infringe. 

British Libra,y Catalog11ing-i11-Publication Data 
A catalogue record for chis book is available from che Bricish Library 

Library of Congress Catalogi11g-i11-A1blicatio11 Data 
A cacalog record has been requesced for chis book 

ISBN: 978-1-4724-8647-9 (hbk) 
ISBN: 978-0-429-05786-1 (ebk) 

Typesec in Bembo 
by Integra Software Services Pvc. Lcd. 



Contents 

List of figures 
List of tables 
About the editors 
About the contributors 
Preface and acknowledgment 

PART1 

Introduction 

1 A brieflook at che strategic renewal literature 

PART2 

Core concepts 

2 Strategic renewal and dynamic capabilities: managing uncertainty, 

irreversibilities, and congruence 

DAVID J. TEECE 

3 Corporate strategic change towards sustainability: a dynamic_ 

capabilities view 

QIANG WU, QILE HE, ANO YANQING DUAN 

4 Towards a cognitive dimension: the organizational ambidexterity 

Xll 

Xlll 

XIV 

XIX 

XXVlll 

1 

3 

19 

21 

52 

framework 76 

PÍ\IVI KARHU ANO PAAVO RITALA \ 

5 Knowledge management practices for stimulating incremental and 

radical produce innovation 100 

PETRA ANORIES, SOPHIE DE WINNE ANO ANNA BOS-NEHLES 



x Contents 

6 Boards of directors and strategic renewal: how do human and 

relational capital matter? 

BAS BOSBOOM, MARIANO L.M. HEYDEN, AND JATINDER S. SIDHU 

PART3 

Psychological antecedents and micro-foundations of 

strategic renewal 

7 Emotion and strategic renewal 

QUY HUY AND CHRISTI E SCHEEF 

8 The micro-foundations of strategic renewal: middle managers' 

job design, strategic change culture, organizational effectiveness 

119 

141 

143 

unit, and innovative work behavior 160 

TOMISLAV HERNAUS AND MATE) CERNE 

9 Regulatory focus as a mediator of environmental dynamism 

and decentralization on managers' exploration and exploitation 

activities 

TOM MOM, AYBARS TUNCDOGAN, A D FRANS VAN DE>! BOSCH 

10 Should I stay or should I go? The individual antecedents of 

noticing and embracing strategic change 

DANIELLA LAUREIRO-MAR TINEZ 

PART4 

Strategic renewal beyond organizational and national 

177 

203 

boundaries 219 

11 Strategic renewal through mergers and acquisitions: the role of 

ambidexterity 221 

OLIMPIA MEGLIO AND KATHLEEN MARSHALL PARK 

12 Developing alliance capability for strategic renewal 

ABDELGHANI ES-SAJJADE 

13 Innovation in foreign and domestic firms: the advantage of 

foreignness in innovation and the advantage oflocalness in 

innovation 

C. ANNIQUE UN

238 

252 



119 

141 

143 

160 

177 

203 

219 

221 

238 

252 

Contents x1 

PARTS 

Interdisciplinary perspectives and future directions 

14 Strategic renewal in services: the role of the top management team's 

social relationships 

JULIA NIEVES ANO JAVIER OSORIO 

15 Institutional complexity and strategic renewal 

SAEEO KHANAGHA ANO PATRICK VERMEULEN 

16 Patent-based measures in strategic management research: a review 

and assessment 

BAR TON M. SHARP, OINESH N. IYER, ANO OEREK RUTH 

17 Strategic renewal in the digital age: the digital marketing core as a 

starting point 

EMILE F.J. LANCÉE 

1 Dynamic garue plans: using gamification to entrain strategic renewal 

277 

279 

299 

314 

364 

with environmental velocity 391 

KIRK PLANGGER, IAN P. MCCARTHY,JAN KIETZMANN, KAREN ROBSON, 

ANO LEYLANO F. PITT 

fodex 406 

' 


