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Authenticity and Authentication of Heritage

Authenticlly and Awhentication of Herlfage presents an assimilation of chaplers
that critically address some of the key emerging areas associated with authenticity.
It presents a varety of inspiring pieces of work thalt range from host-guest
authenbication and intangible herlage 1o knowledge fransfer processes,
authenticating haritage in fairy-tale setlings, authenticity and anxiety in the smell of
death and life, understanding the boundaries of authenlicity, nostalgia,
suslamnabtility, markeling, destination compebliveness, examening affedtive
connotations of authenlicity, and their contribution towards optimising hedonic and
eudaimonic well-being during times of disruption.

The contentious concept of authenticity continues to be valonsad in hartage
tourism. This schodarly niiative seeks 1o broaden the discursive parameters of
authenticity and identify power mechanisms that shape the way authenticity is
produced, marketed and consumed. This is an atlempl o share conlemporary
views on how the conlemporary notions of authenlicity are derved, interprated,
applied, processed and legitimised in local and global contexts, Furhermore, the
significan! relationship between health and authenticity s explored. To paut it
simply, this pandemic has significantly halled the way people connect with their
cultural rescurces and seek authenticity within thedr inner selves and the culside
realms in the heritage lowrism system. Heightened sense of global consciousness
is a call o polish our authentic selves and elevate above inauthenticity or maoral
hypocrisy, So, iIs authenticity an evolving story or is it a story of floating immobility?
Who can tell the slory and who decides whal elements to fossilise? How can
existentialist authenticity and self authentication promote moral selving and well-
being of the self and the society? Many guestions like these have emerged in
recant WMeratwra, and this book uses conceptual, empirical and theorebical
explorations 1o identify and engage with such inquinias.

The chapters in this book, except for the concluding chapler, were oniginally
piutdished as a specal issue of the Joumal of Henlage Toursm,

Deapak Chhabra is Associate Professor in the Schoal of Community Resourcas
and Development al Anzona Slate University, Phoenix, USA. Her ressarch
interests nclude authenticity and authentication of hertage, social and economic
viabibty of different forms of lounsm; and wellness and well-Being through allernate
healing/preventive therapeutic settings and programs.
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Knowledge transfer processes in the authenticity of
the intangible cultural heritage in tourism destination
competitiveness

Desidena Juan Garcia-Almeida

ABSTRACT

As 1ourism based on intangble culiural heritage usually eNCOMPAsSEs a
knowlsdge transfor process, the authenboty of the herlage (or ks
parcepbion) can be affecied by knowledge transfer. These knowledge
transfars occur Do présent the herlage o the lounsts (CoOurses, Lour
guiding, elc) bul also in the destnaBion itsell when he herilage
knowhsdpe s codied o moseemns, lour guides am raned, of ibe
heritsge & ransfermed 10 newer generations, These silualions present
potential challenges where authenticity i distorted or even lost, and it
affects the competitvenaess of the destination. The work attempss fo
analyse those knowiedge fransfers and their challenges regarding
authanticity 1o sustain the compeatitvaness of the destination.

Introduction

As compelifion in the lourism seclor incréases, destinations stive 1o atirac! and
refain tourists (Garcla-fdmeida & Heemiga, 2017 Due 1o the impact of
globalization, the analysis of competitiveness in the founsm industry has
increasingly focused not cnly on the business world bt also on the desSnation
arena (Kozac, Balogh, & Bahar, J006), In their guesd lor atiraecting, satishing, and
retaining lourisls, destnations should provide nelevant altractions and offes
products which can target one of several segments of oufists,

Hesitage lourism has espenienced a dramabic growth in recenl decades
(Chhabra, 2010}, For Prentice (1993), cubural and historical atiractions are very
refervand factors o motivade travel and this has generated the growth of a large
hritage tourism industry, The towism econcmies of some destinations ang based
comgplately on cultural hentags, and for scme others, it s & relevant attraction
[Timathy, 2011). Herage can becoms 8 felgvant rescurce 10 becoms and siay
competitive 0 the long run, since it can be the basis of the destination's
suslainable competitive acdvariage. In recent years, intangibe hefitage has
become an miemsling feld of reseanch (Pleilsietier, 2015), though resasich on the
relationship between inlangble culturad hesitage and founsm is scance (Ldpez-
Guzman & Santa-Cruz, 2017),

Enjoying intangible horitage assets by travelers is generally part of the cutheral
bourism axpanignce (WTO., 20M2), For Datta, Bigham, Zow, and HE (2015}






